TREE TOPS
The venue for this year’s “Family Day” is Tree
Tops. Following is a short description and
history of this unique spot in our Gunbower
State Forest. The area is leased by the Scout
Association of Australia from the Department of
Sustainability and Environment and managed
by a small group of volunteers who all have
a passion for the area and a desire to protect
and enhance the facility for all to enjoy.
Tree Tops is hired out to members of the
Scouting and Guiding fraternity, youth and
sporting groups, clubs, school groups, families
and members of the community. The camp
site comprises a log cabin which has kitchen
facilities, an amenities block and a large area
suitable for sleeping and accommodating a
large number of people.
Tree Tops log cabin was constructed completely
by volunteer labor in the mid 1960’s with much
of the building material donated by members
of the community and some business houses.
The log cabin was ofﬁcially opened in the mid
1960’s by the then World Chief Scout, Sir
Charles McLean.

Since the opening, Tree Tops has been in the
care of volunteer wardens, under the banner
of the Scout Committee, who have taken on
the responsibility for cleaning and maintaining
the building and surrounds. In October, 2003
a group of former Scouts, Guides and leaders
formed a group called “Friends of Tree Tops”.
It is the intention of this group to carry out the
many upgrading projects which have become
necessary due to the age of the building. This
group is conducting money raising efforts and
spending many volunteer hours to make the
maintenance and upgrade effort possible.
Maintenance programs carried out to date
have included the upgrade of all plumbing to
the toilet block and cabin, installation of new
cooking facilities including gas barbecue and
electric stove, a new refrigerator, cupboards
and stainless steel benches. We have laid
underground pipes and installed a sprinkler
system to water the recently sown lawn which
covers a huge area from the cabin to the creek.
The shower blocks and toilet facilities have also
recently been upgraded.

Last year, Friends of Tree Tops conducted two
successful music and meal nights at Treetops.
Approximately 300 people were present at
both events and a most relaxing time was had
by all present.
The camp site and log cabin is enjoyed by
all ages. Visitors come from major towns and
cities as well as from local and surrounding
areas to enjoy the wonderful facility which is on
offer. Tree Tops occupancy rate has increased
dramatically over the past three years, which
we believe to be a reﬂection of the success of
the maintenance and upgrade programs.

Polycom is a polymer which enhances
compaction of crushed rock material, leading
to time and cost savings on construction jobs.
It is particularly relevant in the construction
of unsealed pavements because it tends to
“lock in” the stone to the ﬁnes and minimises
the tendency for unravelling, rutting and
corrugations which can be both dangerous and
uncomfortable for road users.
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Polycom trial at Tree Tops
Driving into the Tree Tops site today, you will
have noticed recent works on the roadway. The
Scouts Tree Tops Committee has been troubled
for many years because they have not had
all weather access to the site. Since Mawsons
have been granted permission to use Tree Tops
for our Family day, we decided it was a good
opportunity to trial a new product that we are
distributing, called Polycom.

MAWSE CODE

Although Mawsons have used Polycom with
a selection of our quarry products around
our marketing area and understand its
performance, we believe the Tree Tops job will
help us understand better which of our products
used in the Cohuna region are most compatible
with Polycom.
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ur family day this year is being held at Tree Tops
Scout camp in the Gunbower State forest. The camp
was constructed many years ago and over time a variety
of groups has used the site to enjoy the unique aspect of
the camp location on the banks of the Gunbower Creek
in the heart of the Gunbower forest. A more detailed
description of the origins of this camp is to be found later
in this edition.
Camping is a great experience and I know that many
members of our staff enjoy camping with the mates
and family. Camping brings us close to nature and we
can learn so much from nature. Whether it is camping
in a coastal park, by a mountain stream, a dry river
bed in the desert or deep in the inland river forests, the
camping experience draws you close to nature. The
night skies ﬁlled with stars and galaxies, the wind blown
sand dunes or the ﬁery sunsets, all point to the beauty of
nature. We can learn so much from the principles and
laws that govern nature in developing our character in
our own lives. The experienced camper knows that when
camping, the natural elements can vary signiﬁcantly

within hours and that campers need to be prepared for
the unexpected.
I am sure that most people know the motto of the
scout movement is “Be Prepared”, a motto that has
guided many people in the life skills. To be prepared is
to expect the unexpected and takes careful planning,
discipline and experience. But not one of us is able to
be totally prepared for what lies ahead in each of our
lives. However, if we base how we live today on sound
principles and values, we will have a solid foundation on
which to stand when the “elements of life” change.
I encourage all of us whether campers or not, to
not only appreciate the beauty of nature but to look
at what nature can teach us.
At our family day this year we will recognise the
achievements of three members of our staff who have
served our company faithfully for the last 25 years. We
congratulate and thank John Christian, Rick Dunham and
Ian Wilkinson for their valuable contribution to helping
build our company to where it stands today.
Alan Wilkins
Managing Director

TOP CYCLING TOUR IN GANNAWARRA
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annawarra Shire played host to two stages of the
2006 Tour of the Murray River, Australia’s premier
domestic road cycling classic. The Tour of the Murray
River is the third leg of the popular Tattersall’s Cup series.
The series grand ﬁnale will be the Tour of Tasmania from
October 24th to 29th.
The six day tour started in Echuca on August 29th and
concluded in Mildura on September 3rd. $33,000 prize
money was up for grabs and was contested by top-rated
professional cyclists from all Australian states and from
New Zealand.
More than 100 cyclists participated in the tour
including Commonwealth and Olympic gold medallists.

The tour had an entourage of about 500 who were
accommodated in hotels, motels and caravan parks
along the way.
The cyclists are role models for our children and the
health and ﬁtness aspect is a vital component of the
overall tour promotion. There is an emerging cycling
boom in Australia with bikes outselling cars for the past
six years.
Stage 3 was a 33km closed circuit street race in
Kerang followed by a 74km road race from Kerang to
Cohuna. Mawsons were sponsors of the Cohuna stage
of the event.

ADVICE TO REMEMBER - Always focus on customer needs…
Customers are the lifeblood and proﬁt
generator of any business. However often we
see people falsely cocooned in a comfort zone,
thinking inwardly about such issues as product,
staff and administrative procedures.
The customer’s need is the ﬁrst research that
should be carried out, whether starting a new
business or introducing a new product in an
existing business. It does not matter how good
we think the product being offered is; it’s what
the customer thinks, that’s critical. Getting
to know these purchasers of our goods or
services, as well as understating their whims
and desires, is vital to the on-going health of
our business.
We have to direct our marketing effort, ﬁrst in
research then in appropriately tailored signage,
brochures, advertising, point of sale and other
promotional tools, so that our targets notice our
products, buy and go on buying. Marketing is
costly, so it’s vital that once we have got one

or a stable of buyers, we keep them on board.
These people want to feel special, important
and to be treated respectfully. They are in
charge, so having acquired them we must
cherish them and do everything possible to
ensure they do not say goodbye.
Every successful business should make decisions
based on the perception of what the customer
wants. But “wants” often change and it is vital
for a business to listen to clients to understand
their changing needs.
Reputedly, H. Gordon Selfridge, the founder
of London’s up-market Selfridges Department
Store, was the person who coined the phrase,
“The customer is always right”. Of course the
customer is not always right, but as business
revolves totally around them, we have to
appreciate their viewpoint.
Exceptional service should be standard
operating procedure for any business. After all,
having spent a good deal of money to get the

customer, why throw all your efforts away with
poor service? The lack of help, the uninterested
salesperson, the simple missing smile, all create
the potential risk that our purchaser will go
elsewhere. What a waste!
There is another saying that “the customer
is king” and indeed they are! They are also
an invaluable tool for our on-going market
research, so never be afraid to subtly use them
as an external sounding board, not only for
their own needs, but for information regarding
possible competitive threats that we may have
to deal with in the future.
Customers want nothing more than the
right products at the right price, easily and
pleasantly available. If we listen to our
customers, understand them, and give them
exceptional service – they will stay with us and
our business will prosper.

CONTACT:
HEAD OFFICE:
COHUNA

141 King George St
Cohuna 3568

Ph: (03) 5456 2409
Fax: (03) 5456 2428

Email:mawsons@mawsons.com.au

MAWSONS WEB SITE DEVELOPMENT
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ew, fresh, easy to get around and up to date, are
some of the words we hope will “spring”
to mind when we release our new web site, due
mind October.

Some new features are:
• People, Past and Present photo album
• Online enquiry
• Map of how to get to each location
• More detail about our range of products
and services
• Easier to get around / user friendly
• Concrete volume calculator
Check it out later this month at www.mawsons.com.au

AROUND THE TRAPS
NUMURKAH
Friday, 15th September was a day of activity
for Septech Industries in Numurkah. Septech
Industries are manufacturers and agents for
precast concrete products including Septic
Tanks, Drivable Headwalls, Stormwater Pits and
Grates, Civil and Council Wares and Tru-Flow
Bay Outlets.
Mawsons Numurkah Concrete Plant, suppliers
of concrete to the precast factory, were
delighted to participate in the “Open Day” of
one of their key customers and help them in
displaying their extensive range of products to
the public and their customers. Steve Bergamin,
Manager of Numurkah Concrete Plant together
with Russell McIntyre from Yabba Quarries and
Shirley Dobie were present on the day.

Benalla, Bendigo, Geelong and Ballarat to
view ﬁrst hand the operations of Lake Cooper
Quarries. This was an opportunity for the
Sprayline staff to see the processes required
in the production of Sealing Aggregates, from
winning the raw material through the crushing
and testing process to stockpiling and precoating. Sprayline were most appreciative of
the effort put in by Mawsons staff to provide a
most informative day.

Chris Layley, wife of Benalla Concrete
Plant manager Rick Layley, was recently a
nomination in this year’s Herald Sun Teacher of
the Year Awards. We have reprinted an article
below which featured in the “Herald Sun”.
Early starter is now a class act.
Figuring out what to do in life is one of its
greatest challenges.

Pictured below is Numurkah Concrete Plant
manager Steve Bergamin chatting to Septech
owner Ken Carter.

COHUNA CONCRETE PLANT
Fathers’ Day Special
We are proud to reproduce the following article
from our local newspaper, acknowledging the
achievement of our popular Manager, Ross
Crichton.
Ross Crichton shares a special bond with
his two sons, Wayne, 18 and Craig, 15
through their passion for the Cohuna Kangas
Football Club. Both Wayne and Craig play for
the Club and Ross never misses the chance to
see his sons play. Ross is also actively involved,
assisting each week during training.
Fathers’ Day is a special time for the Crichtons,
for it reminds Wayne and Craig of what
their father means to them. Craig also has
aspirations to be a professional tennis player
and he says the best thing about his father is
the dedicated support he gives both himself and
Wayne, who is a farm worker and also raises
calves for a living.
Russell McIntyre, Shirley Dobie, Doug Hawkins
Steve Bergamin

LAKE COOPER QUARRIES
Open Day for Sprayline 10th August 2006
A group of employees from the Sprayline
Surfacing Services Group were the guests
of Lake Cooper Quarries on Thursday 10th
August. Employees came from Melbourne,

“I’m not sure what I’m going to give Dad this
Fathers’ Day” Wayne said, but after thinking for
a moment, he added “Actually he already has
everything he needs right here. He’s got us!”

BENALLA CONCRETE PLANT

Among the attractions at the Open Day was
the appearance of former Footscray Football
Club champion, Doug Hawkins who has been
connected to Septech for some time now doing
their radio advertisements. 95 3SR Radio
Station also conducted on site broadcasting.

Steve Bergamin was able to take the
opportunity to “Fly the ﬂag” through radio
advertising.
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Craig said, “Dad is always taking me to tennis
and football matches and is always there for
training.” Wayne added “Dad will do anything
for us and he is always there with advice even
if I don’t always agree with it.
For his part, Ross said that the best thing about
being a father was watching his two boys grow
towards being men who are achieving their
goals. He added that he was proud to watch
them develop their skills and wellbeing through
sport. “Most importantly, I like to see them
develop respect for the opinion of others and to
respect their elders in the way that both myself
and Lea, their Mother, have taught them”, he
said.
Fathers’ Day at the Crichtons traditionally
involves the family taking Ross out for a special
meal in Barham and possibly giving “good old
Dad” a box of chocolates.

Fortunately for Yarrunga Primary School in
Wangaratta, Chris Layley discovered her
calling as a teacher before she’d hit her teens.
Now she’s a well-respected ﬁgure at the school,
with 28 years of experience.
“I remember when I was in grade 6 I decided
that this was what I wanted to do,” Mrs Layley
said. “I guess being the eldest of seven in a big
family, you develop that nurturing role. It was
really just a natural progression.”
Mrs Layley at ﬁrst felt awkward about her
nomination in the Primary Individual category
in this year’s Herald Sun Teacher of the Year
awards. “Initially I declined, and my assistant
principal said, ‘You absolutely have no right to
do that’,” Mrs Layley said. “It’s terriﬁc to know
your peers think that much of you to do that.
The response from parents and the kids has just
been terriﬁc.”
The 49 year old mother of two recommends
primary teaching to anyone who’s interested,
and is particularly keen to see more men give
it a go.
Chris was successful in winning second place in
Victorian Teachers Awards.
Congratulations Chris!

SHEPPARTON
Well done to Ross Sidebottom and the boys
Pictured is the successful Katandra 3rds team
with Coach Ross Sidebottom and including
players Ray Ireland (Captain, son of Brian),
Dillon Sidebottom (son of Ross) and Luke
Dunham (son of Rick).

HOW TO KEEP AND LOOK COOL
AT WORK THIS SUMMER
Summer is a fantastic opportunity to ensure
that employers and employees work together
closely regarding the issue of UV exposure. UV
radiation levels are at their highest between
September and April in Victoria.
From an employer’s perspective, there are
some highly effective methods of reducing UV
radiation exposure for their employees. They
are:
• Modify the workplace environment to
include more shade and reduce reﬂected UV
radiation from surrounding surfaces (e.g.
concrete, water, buildings).
• Reschedule work programs to avoid the
middle of the day when UV rays are most
intense.
• Provide education on sun protection
measures to managers and employees.
• Supervise the workplace to ensure that sun
protection measures are implemented.
• Employees also need to be pro-active in the
pursuit of UV radiation safety.
In the workplace, employees can contribute
to this particular area of workplace safety by
complying with all instructions given by their
employers for reasons of health and safety
and not engaging in activities that could place
themselves or colleagues in danger.
There are several very simple measures that
help to protect both employers and employees
alike from the harmful UV rays.
CLOTHING is the ﬁrst measure. Protective clothing
protects the skin from UV radiation by creating
a barrier between the skin and the sun. As
clothing doesn't cover all your skin, wearing a
hat and applying sunscreen are also important
in UV protection.
When choosing appropriate clothing there are
a number of factors to consider. Look for
• clothing made of fabric rated above UPF 30.
• loose ﬁtting garments (also allow for
air circulation).
• tops with collars and at least elbow
length sleeves.
• long trousers or skirts; shorts at least
knee length.
• close weave fabric, which will restrict
UV rays.
• lightweight fabrics, such as linen, cotton or
hemp, which will keep you cool.
These workplace fashion tips will not only have
you protected from the sun, but looking pretty
cool too!

Hats are a superb way to guard the head and
neck area against UV rays. A well designed
hat can substantially reduce the amount of UV
radiation reaching the face, neck, ears and
head. Common sites of skin damage and
cancer are the neck, ears, temples, lips, face
and nose.

There are several myths about sunglasses that
you should consider when thinking about the
safety of your eyes.

Hats do a great job of protecting against the
sun, but it is also important to use other sun
protection methods such as shade, sunscreen,
and sunglasses.

Spending more on sunglasses doesn't
necessarily guarantee a better quality product.
Low cost sunglasses that comply with the
Australian Standard for sunglasses will provide
excellent protection from UV rays. In short,
there’s no need to spend $500 on a pair of
glasses when a much less expensive pair will
do exactly the same job!

Hats should cover the face, neck, ears and
head. Baseball caps are not recommended as
they do not adequately shade the cheeks, ears
or neck.
When purchasing a hat that will protect you
from the sun, look for:• a style that shades the face, neck and ears
• closely woven weave material. If you can
see through the hat material, the UV rays will
also get through!
• hats that do not obscure vision or pose a
safety concern
• good ventilation.
EYES, like your skin, can be damaged by
exposure to UV radiation. Repeated exposure
of unprotected eyes to UV radiation puts you at
risk of short-term and long-term damage.
Short-term complaints include excessive
blinking, swelling or difﬁculty looking at
strong light. Exposure also causes acute
photokeratopathy, which is sunburn of the
cornea.
Exposure to UV radiation over long periods
can result in more serious damage to the eyes,
including:• cataracts (cloudiness of the lens)
• pterygium (an overgrowth of the conjunctiva
on to the cornea)
• solar keratopathy (cloudiness of
the cornea)
• cancer of the conjunctiva (the membrane
covering the white part of the eye)
• skin cancer of the eyelids and around
the eyes.
Sunglasses reduce the amount of UV radiation
that reaches the eyes. Close ﬁtting, wrap
around styles prevent UV rays from entering
through the sides and top of sunglasses.
Choosing a pair of sunglasses is very
important. Australian Standard sunglasses
prevent at least 95% of UV radiation from
reaching the eyes. Ideally sunglasses should be
close ﬁtting, wrap around style which provides
further UV protection.

Coloured glasses are less effective at blocking
UV radiation, and mirror ﬁnishes by themselves
don't signiﬁcantly reduce UV radiation
absorption.

SUNSCREEN ﬁlters out most UV radiation before it
reaches the skin. The ingredients in sunscreen
absorb UV radiation and can also scatter
or reﬂect UV radiation away from the body,
depending on the type.
Sun Protection Factor (SPF)
No sunscreen product ﬁlters out 100% of UV
radiation, but the most effective sunscreen
product is most deﬁnitely SPF 30+. The SPF
rating indicates the level of protection offered
by the product. Products rated SPF 30+
provide maximum protection, as they ﬁlter out
96% of UV radiation.
A broad spectrum SPF 30+ water resistant
sunscreen is a great choice. Most sunscreen
products do have an expiry date and will keep
for 2-3 years if stored below 25°C. If you have
sensitive skin, try a fragrance free product, or
one designed for children. Sunsreen comes
in creams, lotions, gels, and spays, with all
working equally well.
Some tips for applying sunscreen.
• Apply generously - adults should use
about a teaspoon for each limb and
1⁄2 teaspoon for the face, ears and
neck. Most people do not apply
enough sunscreen.
• Apply sunscreen 20 minutes before going
outdoors to clean, dry skin. This gives it time
to bond to the skin.
• Re-apply sunscreen every two hours or more
often if you are swimming or sweating a lot.
• Never use sunscreen to extend the time you
would normally spend in the sun.
So there you have it. Follow these workplace
fashion tips and you’ll not only protect your
skin from the sun, you’ll look great too! Have a
great summer!
Reference – The Cancer Council of Victoria.

STORK TALK
Phil and Michelle Francis have a baby girl.
Ava Michelle who arrived 30th August 2006
around 7.00pm weighing just over 8 lb.
Congratulations Michelle and Phil.
Also congratulations to Jarrod Hall and his
partner Renae who have a new baby boy
– Darcy Levi. Darcy was born on Sunday,
17th September 2006.

FOOTY TIPPING 2006
Congratulations to the winners of our footy
tipping. Geoff Hall and Rowan Dobie were
equal ﬁrst placegetters and shared ﬁrst and
second prize pool with Phil Ryan picking up the
consolation prize. Thanks to all who joined in
the competition.

